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 Understand different uses for social 
networks.

 Identify which social media tools to use and 
when.

 Determine how to build a social media 
strategy.

 Review examples of companies effectively 
using social media.
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social – media:
forms of electronic communication (as Web sites

for social networking and microblogging) through which users 
create online communities to share information, ideas, personal 

messages, and other content (as videos)
-Merriam-Webster
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 What is your objective?
◦ Branding

◦ Communications

◦ Employee Engagement

◦ Networking / Build a community

◦ Influencing

◦ Recruiting

 Select the social tools that will support your 
objective.

 Build a strategy.

Connect

Share

AdvertiseExperience

Brand

#NDSHRM



#NDSHRM@equalman
https://youtu.be/jottDMuLesU

https://youtu.be/jottDMuLesU


#NDSHRM@equalman

“We don’t have a choice on 
whether we DO social 

media, the question is how 
well we DO it.”

-Erik Qualman
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 Who is Your Audience?
◦ Employees

◦ Alumni

◦ Customers

 Who do you Want to Attract?
◦ Candidates

◦ Customers
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 What Should You Do?
◦ Follow them!

◦ Observe what others post

◦ Interact

 Share information

 Like posts

 Comment on status updates
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 Create/Share
◦ Show and Tell

 What you do

 Who you help

 Who you employ

 Measure
◦ Followers / Likes

◦ Views, shares

◦ Retweets, reposts

◦ Comments



#NDSHRM

#Hashtag

Status Updates

Comments

RT



 Facebook

 Twitter

 Google+

 Pinterest

 Instagram

 LinkedIn

 YouTube

 Foursquare

 Yammer

 Periscope

 Voxer

 SnapChat

 Vine
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 Manage Multiple Social Networks
◦ Hootsuite: www.hootsuite.com

◦ SocialOomph

◦ Buffer

 For Businesses
◦ Sprout Social

◦ CrowdBooster
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http://www.hootsuite.com/


 NDSHRM - @NDSHRM

 SHRM - @SHRM

 Stephanie Winterquist - @WinterSweets

 Amber Unser - @26pt2miles

 John Friend – @JohnFriends4

 Kriss Burns - @krissburns

 Vicki Ham - @Vicki_Ham

 Jason Sutheimer - @JasonSutheimer

 Jenna Wilm - @jennawilm

 Matthew Heinzen - @MatthewJHeinzen

 Jessica Shawn - @jshawn0731

 DeAnn Scheeler - @DeAnnScheeler

#NDSHRM

 Steve Browne - @sbrownehr

 Nancy Conway – @SHRMNancyConway

 Andi Cale - @SHRMStore

 SHRM We Know Next - @weknownext

 Lisa Horn - @SHRMLobbystLisa

 Andrew Morton - @SHRMSocial



 Email: Tkuehl@versique.com

 LinkedIn: www.linkedin.com/in/tiffanykuehl/

 Twitter: @TiffanyKuehl

 Performance I Create (Blog):
◦ http://www.performanceicreate.com/author/tkuehl 

 MNSHRM: www.mnshrm.com | @mnshrm

 Twin Cities Human Resource Association: 
◦ www.tchra.org | @TCHRA_Tweets
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